THE ACCREDITED
OPERATOR SCHEME

GUIDE TO PROMOTING
YOUR ACCREDITATION

The Accredited Operator Scheme (AOS) is owned and operated by Parking Australia Ltd.
The AOS is a non-profit making, fee-based scheme and the management and operation of the scheme is directly funded by the fee revenue.
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1 Congratulations
Congratulations on attaining your AOS-accredited status. Accreditation involves a significant and ongoing
commitment to providing quality services and enhancing the parking experience for your customers. Your
organisation should be proud of its achievement in this space, and there are many opportunities to promote your
accredited status and make the most of your investment in accreditation.
To help you get started, Parking Australia offers this brief Guide to Promoting your Accreditation free to all
accredited organisations. This guide provides resources and information to help you explain and promote your
accreditation, including:
•

A basic introduction to marketing and detailed information on how to develop and issue a news release to

•

announce your accreditation.
Specific guidelines on how to properly cite your accredited status and use the AOS accreditation logos in print

•

and online.
Examples of a letter and news releases announcing your accreditation, and example social media post that
show some ways you can highlight your accreditation in marketing materials.

We hope the information in this guide provides a useful toolkit to help you create effective public information
and fully market the news of your accreditation to increase the value of your achievement.
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2 Getting Started
Wondering how to get started? We’ve got a few suggestions.
1. Announce your accreditation.
In other words, don’t let your accreditation be your business’s best kept secret!
• Tell your employees
• Tell the media
• Tell your stakeholders
• Tell the general public

2. Host an event
Many providers invite staff members, stakeholders, community leaders, and the public to a community event at
their organisation to recognise earning accreditation. Social events can be useful vehicles to announce your AOS
accreditation and introduce the broader community to your services.

3. Make accreditation part of your facility’s brand identity.
• Include the accreditation seal on all your messaging in the media, on marketing materials and on your website
• Include the phrase, “Accredited Operator”
•

Explain the benefits of being an accredited facility
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3 Spreading the good news
Now that you’ve achieved accreditation status, its important to spread the news to your customers, stakeholders
and the general public, so that consumers can make an informed decision about the services they choose to
use.
There are many ways to spread the news in today’s social media savvy world, but your message should be
crafted to match the interests of your audience.

Identify your audience
Your customers and other stakeholders should know that they will find quality services at your organisation.
They should be confident that your services focus on their satisfaction and that you are continuously working to
improve.
Consider what methods and messages to use for the different customer segments. With some segments, a
brochure will be effective, while a short video might work better with others.

Stakeholders
Some of your stakeholders may already know about your accreditation, but this should not preclude you from
proudly announcing it to them. Consider these questions:
•
•
•
•

Which stakeholders are invested in your accreditation?
With whom and at what level should you make contact?
How can you make that contact?
What do you expect to gain from that contact?

Consumers
Marketing your AOS accreditation to consumers can help to strengthen your reputation. Begin your marketing
efforts with a basic but important question: What makes you stand out from your competitors? The answer
should include your accreditation. You may also consider these questions:
•
•
•
•

Where do you get business?
What community leaders or organisations might be interested in your accreditation?
How are you perceived by the public? How can you highlight your accreditation to improve this image?
Your marketing efforts will ultimately be tailored to your organisation and unique audience. You can customise
the example announcements included in this guide to begin sharing news of your accreditation.
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How to distribute a news release
Research which publications (including online ones) will help you reach your target audience. These might be local
newspapers, magazines, or trade journals. Don’t overlook radio and TV stations if they cover business news such as
yours. In today’s social-media conscious world, you might want to reach bloggers who write about your business,
too.
Become familiar with each publication’s content. What kind of stories does it feature? Then look for contact
information for the editor or reporter on the publication’s website or in the publication itself. You are building a
media contact list. If possible, speak to the editor face-to-face or by telephone. In your conversation, you can further
determine the types of stories the publication covers. Tailor the content of your news release to the needs of the
editor and, by extension, the interests of the publication’s readers.
If your budget permits, you might consider using a wire service, such as PRNewswire or Businesswire, to help
distribute your news release. These resources are especially helpful when you want to reach audiences outside of
your immediate geographic area. Wire services might also offer guidance in composing a news release. Be sure to
compare services and fees.

Other ways to spread the news:
Email signature taglines
Leadership and other employees can add a note about your accreditation to their email signature file to help spread
the news amongst internal and external contacts.
Recorded messages
Many organisations play recorded informational messages when callers are on hold. You can use the recording to
promote your accreditation, using similar language to what you have in print.
Presentations at external events
If your organisation has staff members who give public presentations about your services, be sure they mention your
accreditation.
Website and social media
Post the news about your accreditation on your website news page, blog pages and social media accounts. Inform
your loyal followers on Facebook, Twitter, YouTube, and LinkedIn about the strides you’re making in quality
management and customer satisfaction.
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4 Explain your accreditation in
simple terms
Explaining your accreditation in simple terms can sometimes prove difficult to those unfamiliar with the AOS scheme.
Below are some examples of wording you can use as a starting point to help explain your accreditation in direct, simple
language.
What is accreditation?
Accreditation outlines how private car parks are managed within a regulatory framework, requiring specific adherence
to a set of standards and behaviours.
• The Accredited Operator Scheme (AOS) is based on the Code of Practice for Enforcement on Private Land.
• Accreditation is official recognition that our organisation is guided by recognised service standards and best practices.
• AOS accreditation is based on a rigorous audit of some 80 criteria relating to parking operations, signage and
compliance monitoring.
• The Code is enforceable against its subscribers and includes a scheme of sanctions which can be invoked in instances
of non-compliance.
• Accreditation demonstrates that our organisation has opened its service delivery and business processes to outside
scrutiny to improve our customer’s experience.
• Accreditation is a public statement that our organisation strives to ensure that our services are of the highest possible
quality.

What does accreditation mean to consumers?
The central objective of the Code of Practice for Enforcement on Private Land is to maintain a fair balance between the
rights of the motorist and those involved in the management and enforcement of parking on private and unregulated
land within Australia. The Code strives to ensure that parking charges are not misleading to consumers and requires
that car park operators undergo a rigorous examination of all forms of documentation, processes and signage, in order
to qualify for Accredited Operator status.

Citing and displaying your accreditation
The example below shows how to accurately represent your accreditation status:
(Name of your organisation) has successfully complied with the mandatory requirements and passed
all audited standards associated with the Code of Practice for Enforcement on Private Land under the
Accredited Operator Scheme (AOS).
Accreditation certificate
Your accreditation certificate is a testament of your commitment to quality services. Most providers frame and display
their accreditation certificate in a prominent location. Some providers have reproduced their certificate in a marketing
brochure. To purchase additional certificates, please contact Parking Australia on 1300 787 233.
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5 Guidelines for displaying the
AOS logo
Members of the Accredited Operator Scheme (AOS) are permitted to display this status on all of their
communications materials and in their online presence.
Using the logo on marketing communication material
You may wish to display your AOS membership status on your company’s stationery, website and any marketing
literature that is produced. When doing this the AOS members logo should only be used as an endorsement in
relationship to your company logo. It should never be more prominent than your company logo.
Examples for promoting your accreditation:
•
•
•
•

Use the AOS logo on commercials, billboards, flyers and other print advertisements.
Add the AOS logo on business cards, invoices and contracts.
Advertise the verbiage “Accredited Operator” on your company’s websites, social media pages and local
online listings.
Post AOS decals or stickers at accredited car park locations.

General Rules
The only version of the AOS logo you should use is the one designed for members.The AOS members logo
should always be used in its complete form. No element of it can be changed in any way. The logo may not
be taken apart or changed in colour, font, size, or otherwise modified from the version supplied to members.

Exclusion Zone
The AOS members logo should always be surrounded by an exclusion zone that is proportional to the size of the
logo. There should never be any other element in this zone e.g. text, headlines or other logos.
Minimum size
The AOS members logo should never be used smaller than 25mm width.
Logo usage in print
• The logo must be the approved version and must be displayed in accordance with the above guidelines.
• The logo colour must match the CMYK colours below
• The logo must be displayed in a positive manner and may not be used to depict AOS in a negative way.
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Logo usage on the internet
• The logo must be the approved version and must be displayed in accordance with the above guidelines.
• The logo colours must match the RGB colours below. Alternatively, the logo may be used in either 100%
black or 100% white.
• The logo must be placed in a prominent spot on the website. It may not be combined with other graphical
elements.
• The logo must be displayed in a positive manner and may not be used to depict AOS in a negative way.

Colours

Termination of use
The Accredited Operator logo is a unique symbol that represents status of accredited businesses. It is essential
that the logo be used properly to ensure its continued value to the Scheme and its members. Therefore, the
AOS reserves the right to immediately terminate the use of its logo to anyone at any time.
Downloading the logo
AOS members can download their AOS logo by logging in at the AOS member pages.
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6 Available Resources
Parking Australia has developed the following online resources which may assist you in promoting knowledge and
understanding of your accreditation:

Resource

Link

About the AOS

https://www.parking.asn.au/accredited-operator-scheme/

Why look for the AOS symbol?

https://www.parking.asn.au/why-look-for-the-aos-symbol/

AOS Prospectus

https://www.parking.asn.au/wp-content/uploads/AOS_Prospectus_2016.pdf

AOS video

https://www.youtube.com/watch?v=jzuiUTF4QGk&feature=youtu.be

Code of Practice

https://www.parking.asn.au/code-of-practice/
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7 Examples
The following sample documents offer some practicle examples of how to approach communications regarding
your accreditation. The examples include an accreditation announcement letter and a news release.
To these examples you might also add:
•
•
•
•
•

An example of how accreditation has improved your services.
A quote from your leadership about the accreditation experience.
Staff reactions about how preparing for accreditation built teamwork.
Stakeholder comments about your accreditation.
A photo of your staff celebrating news of your accreditation.
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Example announcement letter for accreditation
The Hon. Ross Sheldon
Mayor of Queenstown
1 Jupiter Way
Queenstown, VIC 3002
Dear Mayor Johnson
We are writing to let you know that Red Dot Parking Services has been accredited for a period of one year its car
parks that provide enforcement services in the state of Victoria.
The accreditation is awarded to parking operators based on a rigorous audit of some 80 criteria relating to parking
operations, signage and compliance monitoring.
By pursuing and achieving accreditation, Red Dot Parking Services has demonstrated that it meets the standards for
quality and is committed to pursuing excellence.
The Accredited Operator Scheme (AOS) is based on the Code of Practice for Enforcement on Private Land. The Code
outlines how private car parks are managed within a regulatory framework, requiring specific adherence to a set of
standards and behaviours.
The central objective of the Code is to maintain a fair balance between the rights of the motorist and those involved
in the management and enforcement of parking on private and unregulated land within Australia. The Code strives
to ensure that parking charges are not misleading to consumers and requires that car park operators undergo
a rigorous examination of all forms of documentation, processes and signage, in order to qualify for Accredited
Operator status. With a stringent sanctions scheme in place not only achieving accreditation but maintaining it,
means hard work and ongoing continuous improvement in our business.
Red Dot Parking Services owns 15 car parks in city and rural settings in the state of Victoria, having commenced
business operations in 1985.
We would welcome an opportunity to further acquaint you with our facilities and respond to your questions.
We believe we are a valuable asset to the community we serve and are all the more valuable because of our AOS
accreditation.
Sincerely,
Montgomery Chase Executive Director
Red Dot Parking Services
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Example news release announcing accreditation

RED DOT PARKING AWARDED AOS ACCREDITATION
Red Dot Parking Services has been awarded accreditation status under Parking Australia’s Accredited Operator
Scheme.
The Accredited Operator Scheme (AOS) is underpinned by a Code of Practice in order to maintain a fair balance
between the rights of the motorist and those involved in the management and enforcement of parking on private
and unregulated land within Australia.
The AOS aims to improve the parking experience by having private parking operators agree to a common code of
practice including greater transparency, fairness and accountability among those accredited. Operators are awarded
Accredited Operator status following the completion of a rigorous audit of over 80 criteria relating to parking
operations, signage and compliance monitoring.
Since the initiative was rolled out, a number of parking operators have moved to adopt the code of practice, which
defines the core standards necessary to ensure transparency and fairness.
“The AOS provides both a benchmark and barometer for effective parking management, ensuring a fair balance
between the rights of the motorist and those involved in the management and enforcement of parking,” said
Lorraine Duffy, Chief Executive at Parking Australia.
“Red Dot Parking is now joining the ranks of other leading parking operators, who are looking to move the industry
forwards in creating a better parking experience. We hope to see more operators follow suit and we will continue to
lead and educate the industry to improve parking management nationwide,” said Ms Duffy.
“At Red Dot Parking we pride ourselves on delivering highly effective car parking solutions for commercial car
park owners and managers. Adopting the AOS ensures we are maintaining the high quality of service customers
and motorists expect from Red Dot managed parking facilities,” said Evelyn Stuart, National Manager at Red Dot
Parking.
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“Parking should be as easy as possible for both motorists and those requiring parking facilities. Our fresh approach
to all aspects of car parking and experience in managing car park facilities, coupled with the standards set by the
AOS, ensures that we are providing the best possible parking experience,” she concluded.
For more information on the AOS visit www.parking.asn.au/accredited-operator-scheme-home/
About Red Dot Parking
Red Dot Parking has 125 car parks throughout Australia having commenced business operations in 1985 in the
State of Victoria. We pride ourselves on striving to meet customer expectations at the highest possible level and are
always looking at new ways to innovate and refine the customer experience at our service centres.
Media Enquiries
Roy Green
Communications and PR
0495 255 675
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Example social media post

Example signature file
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PO Box 47, Douglas Park
NSW 2569 AUSTRALIA
Phone: 1300 787 233
Email: paa@parking.asn.au
ABN: 99 365 753 043
ACN: 602 623 567

